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Report of the Public Relations Committee

To the ARRL Programs & Services Committee (PSC)

By

Bill Morine, N2COP, Chairman

In the second half of 2009, Public Relations continued to build on the initiatives launched in the first half of the year.  The state of economy has forced many traditional media outlets to decrease staff and resources, and increase reliance on volunteer contributors.  At the same time, an ever increasing number of career journalists have had no previous exposure to Amateur Radio.  These two trends have called for a higher degree of professionalism for ARRL’s corps of over 400 volunteer PIOs in the field.  
The two largest achievements in the latter half of 2009 were the promotion of PR101, a training course for Public Information Officers (PIOs), and the restructuring of the Bill Leonard Professional Media Award from one category to three.  These two efforts are part of the ongoing changes which the PRC is undertaking to adapt how ARRL addresses and promotes issues to the public.  As ARRL Chief Executive Officer Dave Sumner, K1ZZ, said in his March 1, 2009 editorial regarding responses from the membership to ARRL’s long term strategic plan, “The most popular category was promotion of Amateur Radio: to whom, by what media, and on which themes.”  PR101 and the revamped Leonard Award represent the vanguard of changes to fulfill the promotion wanted by ARRL’s membership.
BILL LEONARD PROFESSIONAL MEDIA AWARD

The restructuring of the Leonard Award resulted in nominations in all three new categories.  The movement away from traditional media outlets to newer ones means the new Leonard Award structure allows for greater opportunities to recognize deserving coverage across multiple media outlets.  After reviewing the 2009 submissions, the PRC members have recommended the following recipients in each category:
PRINT/TEXT – The majority of PRC members recommended the award to Vicky Taylor of Public Opinion, a daily newspaper in Chambersburg, Pennsylvania.  Ms. Taylor covered the licensing of 8-year old Victoria Latham, KB3SSM, and 7-year old sister Veronica Latham, KB3SSN.  It was written as a heartwarming story of how the two young ladies convinced their father Shannon Latham, W3SML, and mother, Rachel Latham, KB3RNP, they were ready to take license exams.  The end of the story focuses on the girls representing the fourth generation of Amateur Radio operators.
AUDIO – The winner for a second time is Ted Randall, WB8PUM, and his weekly QSO Show which is heard on shortwave and as a podcast.  Not only did the committee recognize Ted’s consistently high quality treatment of issues within Amateur Radio week-after-week, but his devotion to make each broadcast available on demand as a podcast.  His previous Leonard Award recognized only his radio broadcasts, while the new Leonard Award structure examined his contributions not only over the air but especially on the internet.  In the future, the PRC will welcome review of submissions of other audio formats such as PSAs and creative MP3 files in the revised Audio category.
VIDEO – With a fascinating submission available on You Tube, PRC members reviewed excerpts of the live remote broadcast of Field Day of the Raytown, Missouri Amateur Radio Club on WDAF-TV, Fox 4, Kansas City.  WDAF reporter Kim Byrnes embedded herself for WDAF’s Sunday morning news magazine in the Raytown club’s FD operations.  Through several live inserts in the morning news program, she covered diverse aspects of Amateur Radio, specifically highlighting Ham Radio as a hobby, as an emergency communications source, as radio sport and contesting, and chronicling the evolution of two-way radio technology.  Ms. Byrnes even took a turn as a guest operator.  Her comprehensive report and WDAF’s commitment to cover Field Day live made the difference in recommending her and WDAF for the Leonard Video category winner.
One of the recommendations from the 2009 Ad Hoc Committee of the Leonard Award was more vigorous promotion of the award among professional journalists.  While the Leonard Award is aggressively marketed through free channels, the committee recommended increasing promotion through paid sponsorship in journalist trade publications and websites.  The PRC endorses this recommendation with the expectation that it will increase coverage of Amateur Radio.
PR101

New course PR101 has received high praise both within the Amateur Radio community and among public relations professionals.  Although over 100 copies of the course have been sold, less than half have completed it.  Feedback indicates many who ordered the course may not have realized how comprehensive the course is and are postponing completion.  PRC members are working to develop testimonials for the course to encourage completion among those who ordered it.  In addition, almost 90% of ARRL members do not know about PR101 (See ARRL website poll results for October 2, 2009).  We encourage Marketing to include PR101 in its course catalog and make it easier to find on ARRL’s publications website.
ARES®
2010 marks the 75th anniversary of ARES.  While ARES has enjoyed a rich tradition of providing emergency communications, it is adapting to the 21st century, and so are ARRL’s public relations efforts supporting ARES.  In late 2009, the PRC worked with the PSC to develop a standardized line of EmComm clothing which will provide “consistent branding” and aid in easily identifying ARES members in a disaster, including PIOs who are able to comment on Amateur Radio emergency communications.

AMATEUR RADIO AS A NEWS SOURCE

In April, 2010, ARRL Media Manager Allen Pitts will join a distinguished panel at the annual Radio & Television Digital News (RTDNA) convention to discuss Amateur Radio as a news source in times of disaster. Because of FCC rules, Allen will explain to national news leaders how Amateur Radio can - and cannot - be used appropriately in coverage of events.  PRC members are excited that this exposure could lead to greater coverage of Amateur Radio and its role in emergencies.
NEW WEBSITE

The launch of the new ARRL website will usher in a new era of access to media information and materials.  For the first time, many video offerings will be available for download from the website instead of the need to make and ship DVDs.  The PIO webpage will have a new streamlined look which will be friendly for journalists and PIOs alike to find background and support media materials quickly.  Also, extensive cataloging will permit access to past archives.
REVISED JOB DESCRIPTIONS

The rapid change in the media landscape requires that ARRL job descriptions for Public Information Officer (PIO) and Public Information Coordinator (PIC) must be updated.  The last revisions were 15 years ago.  A long term goal of the PRC is to offer more guidance and resources for its PR volunteers.
CONCLUSION
With less than four years to ARRL’s centennial, the PRC will continue to explore and expand ways to promote and advance Amateur Radio. 
On a personal note, I want to extend my appreciation to other the members of the PRC and their dedication and passion to the promotion of Amateur Radio: ARRL Media Manager Allen Pitts, W1AGP; Don Carlson, KQ6FM; Gordon West, WB6NOA; Kevin O’Dell, N0IRW; Walt Palmer, W4ALT; Gary Wilson, K2GW; Kevin Pauley, KB9WVI and Board Liaison and New England Div. Vice Dir. Mike Raisbeck, K1TWF.  An occasional guest remains Peter West, VE3HG, Public Relations V.P. for Radio Amateurs of Canada (RAC).
